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Foreword 

Jason Falls
SVP for Digital Strategy, Elasticity

What’s the best place for brands to reach 

consumers these days? (I mean, besides their 

wallet.) 

Top placement in a Google search? No. 

To be followed or friended by them on social 

media? Nope.

The most coveted consumer real estate for 

brands has always been, and will be for the 

foreseeable future, the inbox. “The List” is 

what fuels the majority of digital marketing 

tactics these days. That refers to the list of 

email subscribers a company possesses as 

opt-in subscribers to their messages. Many 

companies live and die by the size and 

effectiveness of their email audience.

And why not? The Direct Marketing Association 

claims email marketing has an average return 

on investment of $43 per $1 spent. That’s an 

ROI of 4,300 percent. McKinsey and Company 

say that email is 40 times more effective at 

driving customer acquisition than Facebook or 

Twitter, and email conversion rates are three 

times higher than those on social channels.

http://goelastic.com/
http://The Direct Marketing Association 
http://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/why-marketers-should-keep-sending-you-emails
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In fact, email is such a guarded territory that 

Facebook even launched a push to move 

its users over to an @facebook.com email 

address in 2014, only to kill the effort after less 

than two years because people didn’t use it.

The inbox is the holy grail for brands. Get there 

and you can get that customer.

But how do you get there? You convince that 

customer that your company or product is 

one worth having in their inbox. And where 

can you convince them of that? Where they’re 

spending their time – social media.

According to 2016 Edison Research, 76 percent 

of the U.S. population, age 12 and up, logs into 

some form of social media. Some 64 percent 

use Facebook. That’s almost two-thirds of the 

U.S. population! Instagram is a distant second 

with 29 percent of the population having an 

account, but still?! Almost one in three people 

are on Instagram?

As if the usage wasn’t amazing enough, 35 

percent of those Facebook users say they log 

in “several times per day.” 

So the data paints a compelling picture. To get 

to an audience in 2016, you need to leverage 

social media. But to get that audience to take 

action, you need to leverage email.

In my book with DJ Waldow, The Rebel’s Guide 

to Email Marketing (Que 2013), we wrote that 

email and social were like the Batman and 

http://www.pcmag.com/news/343772/facebook-email-addresses-going-away-for-good-this-time
http://www.edisonresearch.com/the-infinite-dial-2016/
http://amzn.to/2a4mWgQ
http://amzn.to/2a4mWgQ
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Robin of digital marketing. One is powerful, 

but the two together are unstoppable. That 

applies just as much today as it did three 

years ago. 

But I would amend that claim. Email 

marketing and social media are like Batman 

and Superman. As long as they’re not fighting 

against each other and focus on a common 

enemy, you can almost guarantee success. 

And when that common enemy is converting 

prospects into subscribers and then to 

customers, the charts for your business go up 

and to the right.

The Essential Guide to Social + Email Marketing 

is, indeed, a resource of everything you need 

to leverage social media to generate leads 

for your email marketing program. These 

techniques have been implemented by 

businesses large and small and have proven 

time and again to grow their lists and convert 

their leads. 

Thanks to the folks at AWeber, you now have 

a veritable blueprint for success in integrating 

social media to join forces with your email 

marketing program to battle whatever enemy 

lies before you. So what are you waiting for? 

Let’s dive in!

Jason Falls, August 2016
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Social media gives you the opportunity to 

extend your reach beyond the inbox. By 

encouraging subscribers to connect with you 

on their preferred social network, you create 

more visibility for your products and services. 

In this guide, you’ll learn why embracing both 

channels can do your business good, along 

with case studies, strategies and data that 

will help you turn your social fans into email 

subscribers. 

Introduction

TWEET THIS

Integrating social media with email can lead to a 158% increase in click-thru rates.

Email and social media. Both powerful on 

their own, but when paired together, they 

help boost brand awareness, drive leads 

and create a community of loyal advocates. 

It’s no surprise that we’re Team Email, but 

integrating social media can lead to a 158 

percent increase in click-through rates. Even 

something as simple as including social 

sharing icons can lead to a 24 percent increase 

in reach. 

http://ctt.ec/Ff8H8
https://blog.kissmetrics.com/improve-your-email-click-through-rate/
https://blog.kissmetrics.com/improve-your-email-click-through-rate/
http://cdn2.hubspot.net/hub/53/file-13197839-pdf/docs/definitive-guide-to-integrating-social-media-and-email-marketing.pdf
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We’ll cover:

• Why your business needs social and email

• How social media and email marketing 

work together

• How to integrate your social media 

accounts to your email service provider

• How to grow your community and generate 

leads using

 ‒ Facebook

 ‒ Twitter

 ‒ Pinterest

 ‒ LinkedIn

 ‒ YouTube

 ‒ Instagram

• Success stories

The Rise in Cross-Platform 
Consumption
Facebook. Twitter. Instagram. People are 

consuming digital content now more than 

ever.

BILLION PEOPLE IN THE UNITED 
STATES LOG ON TO SOCIAL 
MEDIA AT LEAST ONCE A DAY

12% - THE GROWTH OF 
INTERNATIONAL SOCIAL 
MEDIA USAGE SINCE 2015

78% OF THE UNITED 
STATES POPULATION ARE 
ACTIVE SOCIAL MEDIA USERS



8

The Essential Guide to Social + Email Marketing

With people consuming content across 

different channels, digital marketers need to 

stay fluent in all spaces. People are more tech-

savvy than ever before. In order to successfully 

leverage the power of social media for growing 

your email list, it’s important to understand 

the relationship between the two.

The Power of Email
How many times have you checked your 

email since you’ve started reading this? How 

about in the last hour? Chances are you’ve 

spent more than a few minutes keeping up 

with your inbox.

There’s a popular misconception that says 

social media is replacing email. But let’s look 

at the facts:

72% OF PEOPLE 
PREFER THAT COMPANIES 
COMMUNICATE WITH THEM VIA 
EMAIL OVER OTHER CHANNELS

80%+: THE PERCENTAGE 
OF 14-34 YEAR OLDS WHO 
CHECK THEIR EMAIL “AT 
RANDOM, ALL DAY LONG”

THE ROI RATIO THAT EMAIL 
PRODUCES FOR EVERY
DOLLAR SPENT

SHARE THIS
GUIDE

http://ctt.ec/7ddU0


9

The Essential Guide to Social + Email Marketing

Email isn’t dead. If it was, these channels 

wouldn’t push you to your inbox to keep up 

with your social media activity – they’d use 

their own. Even Facebook knows that the 

inbox is the most effective ways to reach you. 

(That’s why they recently ended their own 

email service.)

Email helps you stay top-of-mind with your 

customers and prospects. The inbox is your 

direct connection for creating and sending 

content. You’re in control of your message, 

who sees it and when.

Email is a great retention effort for encouraging 

repeat transactions and keeping your brand in 

the minds of your consumer. It’s also a great 

avenue for building trust with your consumers 

–  and people are more likely to buy from a 

brand they know and trust. But in order to 

make those sales, you need to get people to 

join your list in the first place.

Email helps you connect your digital dots. It’s 

the one digital asset that brings all of your 

web activity together in one place. Email is 

the one consistent channel that companies 

and consumers can leverage.

Thanks to acts like CAN-SPAM and opt-in 

practices, the inbox has arguably become the 

most intimate platform. People are now able 

to control the content they’re exposed to by 

saying, “Yes! I want your emails.”

https://blog.aweber.com/email-marketing/facebooks-completely-ending-its-email-service-heres-why-it-matters-to-you.htm
https://blog.aweber.com/email-marketing/facebooks-completely-ending-its-email-service-heres-why-it-matters-to-you.htm
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This means your messaging is even more 

effective because it’s relevant to the audience 

in question. 

Before you think we’re blasting social media 

here, it earns credit in its own right. Email 

wouldn’t be as nearly as evolved if it weren’t 

for the rise of social. People now expect 

transparent, relevant content across the 

board. A win for both parties.

Connecting Your Digital Dots
The best part about social media is its nature 

for sharing. When your customers and 

subscribers engage with you, they’ll likely be 

seen by their friends, family and connections 

– which means you’ll get in front of a new 

audience with similar interests and needs.

But with organic reach on social pretty 

much dead, email is more important to your 

business than ever. Your Facebook posts are 

only 2 percent likely to reach your audience, 

but email is guaranteed to reach them 90 

percent of the time.

The key to making them work together is 

to take a holistic approach. An easy way to 

accomplish this is by keeping your tone and 

delivery consistent. Any content you put 

out, regardless of the channel, should be a 

reflection of your brand personality. 

http://www.marketingprofs.com/opinions/2015/27804/turn-social-media-fans-followers-into-email-subscribers
http://www.marketingprofs.com/opinions/2015/27804/turn-social-media-fans-followers-into-email-subscribers
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Every consumer touchpoint uses a consistent 

voice, thus making the content infinitely more 

impactful. 

When the same message is heard from all 

sides, consumers will be more likely to trust 

your brand. Reinforcing your message is key 

to successfully leveraging the power of social 

and email.

Building a Community with Email
Each social channel presents its own 

opportunities and challenges for email 

integration. That’s why we’ve created cheat 

sheets for the five most popular social channels 

(as voted on by AWeber’s Community).

 You’ll learn how to:

• Grow your list with social media

• Turn your followers into brand advocates

• Use your social channels to promote your 

email content

• ...and more!

Once you’ve cultivated your tribe, getting 

them to make the move to email isn’t as 

hard as you think. We’re narrowed it down by 

platform, so you can choose the option that’s 

best for you.

Let’s jump in, shall we?
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Facebook: From ‘Likes’ to Subscribes
Facebook gives you a few options to turn casual 

‘Likes’ into loyal subscribers (and eventually 

paying customers). Here’s how to make it 

“email official” and take the relationship with 

your followers to the next level:

01 - Email Sign Up Form
You want to make it easy for your fans to 

sign up for your list. The best way to do this 

is to add an email sign up form right on your 

Facebook page. Pretty obvious, right?

This tab displays on both desktop and mobile, 

so it’s a great way to take advantage of people 

You’ve worked hard to get people to ‘Like’ 

your page, so what are you doing to convert 

them into customers?

The old adage “if you build it, they will 

come” doesn’t always work to the marketer’s 

advantage. If you’re not actively promoting 

your list to your audience, you’re missing out 

on a huge opportunity for list growth.

“A message is five times more likely to 
be seen in email than on Facebook.”

- Radicati Group

TWEET THIS

https://help.aweber.com/hc/en-us/articles/204027526-What-Are-All-Of-The-Options-For-Sign-Up-Forms-
https://help.aweber.com/hc/en-us/articles/204027526-What-Are-All-Of-The-Options-For-Sign-Up-Forms-
http://ctt.ec/56w7c
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Website under construction? Haven’t got 

around to setting one up yet? No worries! 

You can use a hosted signup form to easily 

share amongst your social networks. All you 

have to do is create your form, hit save, and 

the form will be accessible on its own web 

page. Yes, it’s that easy.

Alternatively, you can also add a “Subscribe 

to Newsletter” tab to your page.

who visit your page regardless of how they got 

there.

When a fan clicks on the tab, they’re taken 

directly to your sign up form.

It’s also super simple to set up. Go to your 

business page and select “Edit call to action” 

from the drop-down menu of the button. 

Choose “sign up” as the button type and enter 

the URL for your website or landing page. 

https://help.aweber.com/hc/en-us/articles/204027986-Can-AWeber-Host-My-Form-


15

The Essential Guide to Social + Email Marketing

While it may not have the same level of 

visibility as the CTA button, the benefit is 

that subscribers never have to leave the 

application in order to opt-in to your list. 

You can also take advantage of the “Pinned 

Post” on your profile page. They always appear 

at the top, so they’ll have the most visibility. 

This is a great opportunity for promoting 

your sign up form. Our tip? Use an attention-

grabbing image to pique people’s interest.

  
02 - Engagement
Having a regular content cadence will help 

keep you top-of-mind. Too busy to post 

regularly? Try using a social platform such as 

Buffer, Hootsuite or SproutSocial, which let 

you schedule your posts ahead of time.

Make sure you’re responding directly to 

your customers as well. People want that 

interaction – and they want it faster than you 

think. In fact, SproutSocial says that one in 

three people will switch to a competitor if 

your brand ignores them on social media. To 

make things worse, 36% will go a step further 

and shame you to their networks. The moral 

of the story? Don’t ignore your followers.

03 - Promote Exclusive + Gated 
Content
If you have a blog, Facebook is the perfect 

platform for getting new readers – and it 

can help boost your list. Pull an excerpt or 

interesting tidbit from your latest article and 

share it with your followers. The trick is to not 

https://buffer.com/
https://hootsuite.com/
http://sproutsocial.com/
http://sproutsocial.com/insights/responding-on-social-media/
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give away too much – they’ll have to sign up 

for your list to read more. Bonus: they’ll never 

miss out on one of your posts.

Have an eBook, popular blog post or course 

you want to share? Tell your Facebook 

followers and ask for their email address in 

exchange for a free download. Here are some 

more ideas for incentives. 

Webinars, Blabs and other events are other 

pieces of content that can help you gain 

subscribers.

The one thing these all have in common is – 

you guessed it – the email gate.

04 - Contests + Giveaways
Looking for crazy fast list growth? Look no 

further. Hosting a contest or giveaway is one 

of the most effective means for generating 

some buzz around your brand.

For best results, limit yourself to a short entry 

period with a valuable prize. You want people 

to enter!

http://blog.aweber.com/email-marketing/a-little-incentive-goes-a-long-way.htm
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Make sure you’re collecting email addresses 

in your entry form. It’s important to disclose 

that they’ll also be signing up to receive your 

newsletter when they enter, so there’s no 

surprise when your messages pop up in their 

inbox.

Creating a social contest isn’t rocket science. 

Good news: Tools like Heyo and Rafflecopter 

make it easy to create and promote contests 

on your Facebook page. 

The better news? They both integrate with 

AWeber, making it even easier.

05 - Facebook Ads
There are plenty of low to no-cost tactics for list 

building with Facebook, but if you’re serious 

about growing your list, running targeted ad 

campaigns and boosting posts can give you 

great results.

Here are some key things to keep in mind:

• Target Audience - It doesn’t matter how 

great your content is if it’s not being seen 

by the right people. The first step in getting 

this right is to identify who you want 

your ads to reach. Adjust your interests, 

demographics and other identifying 

factors to match up with your persona. 

You can now even target people based on 

their life events, such as marriage, getting 

http://heyo.com/
https://www.rafflecopter.com/
http://www.aweber.com/app-showcase.htm
http://www.aweber.com/app-showcase.htm
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a new job or having a baby. The powerful 

targeting options are what make Facebook 

such a great place to advertise, so you’ll 

want to take advantage of them!

Whether you have prior experience using 

Facebook ads (high-five!), or are just getting 

started, here are three tactics to boost their 

performance:

• Split Testing - We’re huge proponents of 

testing. It’s also one way to get cheaper 

cost per clicks and conversions. The key 

to running a successful split test is to 

limit the amount of variables you change. 

This will help you identify what caused 

the changes in the results. When you 

split test a Facebook ad, a good place to 

start is by testing different targets and 

demographics. Keep your ads the same, 

but tweak your audiences so that they have 

some variance. Always remember to factor 

in things like time of day, bid amount, etc. 

when running your ads, in order to be as 

accurate as possible.

• Facebook Conversion Pixels - If you 

want to track how well your ads convert, 

you’ll want to get familiar with Facebook’s 

conversion pixels. These are tiny pieces 

of code that you install on your website 

or landing pages. When you initially set 

up your Facebook ad, you can attach 

your pixel to the ad so that you can track 

whether people who were exposed to your 

ad made a conversion. These are also great 

for tracking specific user actions, such as 
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making a purchase or opting in to your 

email list. Facebook conversion pixels are 

relatively painless to set up. (We like this 

step-by-step guide.)

• Create a Lookalike Audience - Another 

great Facebook advertising feature is the 

ability to upload your current email list 

and create a lookalike target audience. 

By reaching an audience that is similar to 

yours, you’ll scale back costs and see an 

increase in your conversion rate. Whether 

you’re using Facebook’s Power Editor or 

Ads Manager, here are the steps to create a 

lookalike audience.

• Analyze Your Insights - Facebook’s Ad 

Reports are a great place for getting an 

overview of your campaign performance, 

but it doesn’t paint the whole picture. 

Take a deeper dive into your data using 

the Reports section of the Ads Manager. 

You’ll be able to customize your reports 

to see everything from Website Clicks to 

Relevance. A lot of these options require a 

Facebook pixel, so now is the time to set 

one up if you haven’t. Once you have your 

customized reports, you’ll be able to easily 

toggle between date ranges and ad sets to 

make sure you’re getting the most relevant 

insights.

SHARE THIS
GUIDE

http://www.andreavahl.com/facebook-advertising/how-to-use-conversion-pixels-in-your-facebook-ads.php
https://www.facebook.com/business/help/465262276878947
https://www.facebook.com/business/help/465262276878947
http://ctt.ec/7ddU0
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The Takeaway
Facebook provides you with limitless opportunities for list building and growing your audience. 

Whether you’re using one, or all, of these tactics, there’s no doubt that you’ll see a positive change in 

your email campaign.

How Vault Brewing Uses Email Marketing to Connect with their Local Community
Vault Brewery had used social media in the past, but social alone wasn’t allowing them to connect with 

their audience the way they wanted. That all changed when they added email marketing to the mix. Find 

out more about how they used social and email to raise awareness for their brand. Read the Case Study

https://blog.aweber.com/case-studies/case-study-how-vault-brewing-uses-email-marketing-to-connect-with-their-local-community.htm
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Integrating Twitter and Email
Integrate Your Account
Show new subscribers some Twitter love by 

connecting your account to your email service 

provider. If yours doesn’t have an integration, 

you can use a tool like Zapier to sync the two. 

One unique use case for this integration? 

Tweeting to new subscribers! You can set up a 

trigger for when a new subscriber gets added 

to your list. 

Importing Subscribers
You also have the option of importing a list 

of subscribers directly from your ESP. Here’s 

how to do it:

1. Export a .CSV file of the list you’d like to 

import from your ESP

2. Log in to ads.twitter.com

3. Click on “Tools”, then “Audience Manager”

4. Create a new audience list, sorting it by 

name and type of date you’ll be importing

5. Next, upload your list.

72% of people prefer email communication over other mediums

TWEET THIS

https://zapier.com/zapbook/aweber/twitter/
https://ads.twitter.com/
http://ctt.ec/lYdFc
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Be aware that it takes a few hours for Twitter to 

process your import. When it’s ready, you’ll be 

able to use this list to create targeted Twitter 

ads - a way to promote exclusive content, 

offers and more to your subscribers from a 

different channel.

Share Your Newsletter
Did you know that you can tweet out your 

newsletter to your Twitter followers? The best 

part: it’s automated! Get new eyes on you 

content by sharing it to your followers.

To tweet out your newsletter using AWeber, 

follow these steps.

Lead Gen with Twitter Cards
If you already have your Twitter advertising 

account registered, creating Lead Gen Twitter 

Cards is easy!

1. Log in to your Twitter ads account

2. Click on “Advertising”, then select “Cards” 

from the drop-down menu

3. From here, you’ll Create a New Card

4. Creating your card is pretty intuitive (as 

seen here). You’ll want to make sure you’re 

including a strong image and CTA to go 

along with your messaging

5. Once everything is set up, don’t hit “Create 

Card” ust yet. (This is where you’ll be able 

to integrate your cards with AWeber.)

6. Click on “Advanced Settings”

7. In a new tab, log in to your AWeber account

https://help.aweber.com/hc/en-us/articles/204030506-How-Can-I-Have-Broadcasts-Automatically-Published-To-Twitter-
https://ads.twitter.com/
http://aweber.com
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8. Go to a sign up form you’ve already created 

or create a new one

9. You’ll need the sign up form’s HTML to 

extract a few Fields and Hidden Fields for 

the card you’re creating.

10. Populate the Twitter Card’s Field with 

the ones you extracted from your AWeber 

Form Code.

11. Enter www.aweber.com/scripts/addlead.

pl into the Submit URL field - this will add 

your new leads

12. Select “POST” as the HTTP method

13. Enter the basic info (name, email, etc.) to 

the Custom Key Name fields

14. Specify the custom fields so that your 

leads are added to your List Name. You’ll 

get this information from the AWeber Form 

Codes. Refer the the above screenshot for 

where to pull this information from. Note: 

Your AWeber Form Code will have its own 

unique value. Do not copy and paste the 

one shown.

15. Now you can create your card! Make sure 

to test, test, test. If your Fields are correct, 

you’ll be able to see that your test info is 

subscribed to your AWeber list.

16. To attach this card to a Tweet, you’ll need 

to do it from the Ads management page.

17. From here, you’ll create a new Tweet and 

attach your card.

18. And voila! Your Twitter Card is now created. 

Go pull in those leads!

https://ads.twitter.com/
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Live Twitter Feeds
Who said email had to be boring? Take the 

live Twitter feed, for example. Incorporating 

real-time social images and tweets helps 

keep things fresh, while the user-generated 

content adds a layer of authenticity to your 

messaging. 
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Pinterest: Using Visual Content 
to Get Leads

Have a visual product or service? Pinterest is 

the perfect platform for getting new eyes on 

your content. 

Coined a “visual discovery tool”, Pinterest 

is a great resource for brand exposure. If 

you do it right, content shared on Pinterest 

has a higher chance of reach. And with new 

advertising opportunities and promoted Pins, 

your business can leverage the network for 

lead generation.

Check out our guide for three ways you can 

market your business with Pinterest.

We’re seeing lots of brands leveraging 

Pinterest’s advertising tools for promoting 

their content and services. This is a great 

opportunity to promote your email list.

Learn how to grow your tribe
with email

TWEET THIS

https://blog.aweber.com/wp-content/uploads/2014/08/Marketing-Your-Business-with-Pinterest.pdf
https://blog.aweber.com/wp-content/uploads/2014/08/Marketing-Your-Business-with-Pinterest.pdf
http://ctt.ec/dpEJ9
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How One Small Business Used Social Media to Grow Their List to 80k (and Counting!)
The husband-and-wife team behind the sustainable living blog, DIY Natural, have amassed a following 

of over 136k on Facebook and 48k on Pinterest. (And those are only two of the platforms they’re using.) 

Find out how they got their start and tips for keeping their community going strong. Read the Case Study

SHARE THIS
GUIDE

https://blog.aweber.com/wp-content/uploads/2014/08/Marketing-Your-Business-with-Pinterest.pdf
https://blog.aweber.com/case-studies/social-email-how-one-small-biz-grew-their-list-to-80k.htm
http://ctt.ec/7ddU0
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Growing Your Audience
with YouTube

Producing video content for YouTube’s 

audience of over 1 billion users? Great! Now 

let’s turn those passive viewers into loyal 

subscribers.

While it’s true that YouTube does send out it’s 

own email digest, there are numerous benefits 

to having a list of your own. Not only will you 

be able to send out content exclusive to your 

channel, you can open up the conversation to 

promote other relevant content and services 

that your viewers would find valuable.

Here are a few ways you can start growing 

your email list with YouTube:

• Create engaging content - When your 

fan base becomes more engaged, they’ll 

be more willing to want to hear from you 

on other channels. There are a number of 

ways to start engaging with your audience 

on video, most notably consistency, 

personality and communication. Just like 

with email, producing and promoting 

your videos on a consistent schedule will 

keep viewers coming back. Personality 

https://www.youtube.com/yt/press/en-GB/statistics.html
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is important, too - people are drawn 

to things that are interesting and have 

a unique point of view. This also helps 

your audience connect with your brand. 

(The human element!). And then there’s 

communication. How can anyone watch 

your videos if they don’t know about them? 

Videos make for super shareable social 

content, but tend to expire quickly. Once 

you release a new video, let your audience 

know!

• Ask subscribers to sign up - This one 

might seem obvious, but it’s surprising 

how few marketers are actually doing it. 

While some might feel compelled to sign up 

on their own, you might see more success 

by promoting your list with an incentive. 

Make sure that whatever you give away is 

relevant and useful to your niche.

• Make it easy - The great thing about 

YouTube is that they make it surprisingly 

simple to promote your email list. 
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Could it be anymore obvious? While it might 

seem a little obtrusive, YouTube Cards are a 

really effective way of including a CTA in your 

videos. Plus, they’re totally customizable.

A little more advanced? You can build a CTA 

into your video:

Annotations are cool, too (as seen here):



30

The Essential Guide to Social + Email Marketing

The only caveat? They don’t appear on 

mobile. And with more than half of YouTube 

views coming from mobile, this is definitely 

something to take into consideration.

And then there’s description text. This 

allows people to more easily find your video 

in a search. The best descriptions give some 

context as to what your video is about, but 

it’s also a great place to include a URL to your 

website and email sign up form. 

How Vocal Coach Felicia Ricci Uses 
Video + Email to Turn Her Passion Into a 

Thriving Business
Community? Check. Solid video content? 

Find out how vocal coach Felicia Ricci is 

helping singers of all levels find their inner 

voice through email marketing. Read the 

Case Study

https://www.youtube.com/yt/press/statistics.html
https://www.youtube.com/yt/press/statistics.html
https://blog.aweber.com/case-studies/how-vocal-coach-felicia-ricci-uses-video-email-to-turn-her-passion-into-a-thriving-business.htm
https://blog.aweber.com/case-studies/how-vocal-coach-felicia-ricci-uses-video-email-to-turn-her-passion-into-a-thriving-business.htm
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Leveraging Your Connections 
with LinkedIn

LinkedIn isn’t just for job seekers - it’s the 

perfect platform for growing your network 

and finding prospective email subscribers.

Let’s get this out of the way: It is not ok to 

export your contacts list from LinkedIn and 

add them to a list. These people never signed 

up to receive your emails and you’ll most 

likely be sent to spam. 

Here are some ways you can grow your email 

list on LinkedIn authentically (and get a list 

of people who actually want to read your 

emails):

• Add sign up links to your profile - Take 

advantage of the opportunities to grow 

your list through your profile page. Use 

one of the web link fields to promote your 

sign up form. Include your URL in your 

summary section with a CTA and brief 

summary of the kinds of content you’ll be 

promoting. Add a link to your publications 

section with a free downloadable, such as 

an ebook or whitepaper. (Incentives, ftw!)
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• Leverage one-on-one connections - 

LinkedIn is meant to network and connect 

with people in your field or industry. 

Take advantage of relevant groups and 

conversations and extend the invitation to 

join your email list.

• Paid advertising - LinkedIn runs on a 

pay-per-click advertising model. When 

you run an ad through their service, you 

have access to their database of targeting 

SHARE THIS
GUIDE

information, allowing you to create ads 

that are delivered to the people who are 

most likely to benefit from your email 

content.

http://ctt.ec/7ddU0
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Instagram: Growing a Visual Brand
Instagram might be a new kid on the block 

when it comes to advertising, but it’s actually 

a great platform for growing your email list. 

According to data from Curalate, less than 

3% of marketers are leveraging Instagram 

content - so if you’re looking to become an 

early adopter, now’s the time. The survey 

reveals:

• Instagram delivers 58x more engagement 

per follower than Facebook and 120x 

more engagement than Twitter

• 70 million+ images are shared daily via 

Instagram

• 4 out of 5 users give brands permission to 

share their images

They even revealed that one client saw a 7x 

lift in on-site engagement only 24 hours after 

featuring editorial-style Instagram content in 

their emails.

So how can you leverage the ‘gram in your 

own email marketing efforts?

• User-Generated Content - Instagram 

is a trove of images and visual content 

that’s already created. Another benefit? 

People are more likely to trust content 

from their friends and peers. Just be sure 

to get permission to use the images before 

publishing. Here are a few examples of 

how you can use UGC in your emails:

http://www.curalate.com/blog/infographic-instagram-and-email-marketing/
http://www.curalate.com/wp-content/uploads/2015/10/Enrich_Emails_With_Instagram_Curalate_Movable_Ink.png
http://www.curalate.com/wp-content/uploads/2015/10/Enrich_Emails_With_Instagram_Curalate_Movable_Ink.png
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 ‒ Product Review - Don’t underestimate the 

power of a great review! Invite customers 

to share feedback on your latest product 

or service and share it on Instagram with 

a unique hashtag. Pull the best ones into 

your next email. Social proof, ftw!

 ‒ Inspiration - Creating a consistent, 

relevant social feed of images is a great way 

to stay engaged with your following. Not 

all of your posts have to be promotional 

- try mixing it up to keep your audience 

coming back for more.

 ‒ Contests - Instagram contests are growing 

in popularity. Take advantage of the 

platform’s easy tagging tools to get more 

eyes on your content. We love tools like 

Heyo, Rafflecopter and Woobox for easy 

ways to run a lead gen contest through 

social.
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Email + Social Integrations
Speaking of integrations! Connect your 

account to apps like Facebook, Heyo, 

Rafflecopter and more. See all our social 

integrations and a full list of apps in our App 

Showcase.

Don’t forget the little things. Add social sharing 

buttons to the bottom of your newsletter or 

ask your subscribers to connect with you on 

social. If you’re sending out great content 

and you want it to be shared, sometimes the 

easiest way to do so is to simply ask.

http://www.aweber.com/app-showcase.htm
http://www.aweber.com/app-showcase.htm
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Conclusion
You’re now equipped with multiple tactics 

to help generate new leads and connections. 

Congratulations!

Now, we’re tasking you with using these 

tools to connect your social media and email 

marketing efforts. Before long, you’ll see more 

subscribers, fans, followers and the lot which 

in turn, will lead to higher conversions, higher 

sales, and a greater impact from your email 

marketing campaigns.

Grow your following through
email today.

Start your free 30-day trial

Already a customer? Log in and start sending

So what are you waiting for? Today is your 

day!

https://www.aweber.com/sign-up.htm?utm_source=awebook&utm_medium=email&utm_campaign=todayisyourday&utm_content=brandfreetrial2
https://www.aweber.com/landing.htm?utm_source=awebook&utm_medium=email&utm_campaign=todayisyourday&utm_content=brandlogin2
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About AWeber
AWeber is an easy-to-use email marketing 

tool that allows business owners and 

entrepreneurs to cultivate relationships with 

their customers. 

Since 1998, AWeber has been the email engine 

powering the growth of organizations around 

the world, including leading sites like Social 

Media Examiner and ProBlogger and industry 

influencers such as Peter Shankman and Ann 

Handley. 

Today, more than 120,000 small- and midsize-

businesses, entrepreneurs, agencies and 

nonprofits are making the most of AWeber’s 

sophisticated segmentation and analytics 

capabilities, split testing applications, 

extensive template libraries and industry-

leading deliverability and live support. 

For digital marketing advice, examples, and 

inspiration, follow us here:

Facebook Twitter BlogPinterest

https://www.facebook.com/aweber/
https://www.facebook.com/aweber
https://twitter.com/AWeber?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/aweber
https://blog.aweber.com/
http://blog.aweber.com
https://www.pinterest.com/emailmarketing/
http://www.pinterest.com/emailmarketing/email-inspiration/

